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About Us

Kids Entertainment Magazine is a new and unique publication with a purpose. We needed a
project that the entire family can do together and have fun. Juan, Hector, and Angel being
child actors. | felt it would be great to share their experience, everyday life, and ongoing
philanthropy. We began to brainstorm; everyone had many great ideas from cooking, game
night, and volunteering. It was challenging with our schedule between San Diego and Los
Angles. So, we came to a family vote to combine all through a national family publication.

There has been such a positive flow of energy, excitement, and feedback. We intend to
dedicate a portion each month to give back and pay it forward to fund school wish lists,
collaborate with local companies and corporations throughout the year to make a difference.

Thank you to everyone that has made this publication possible to support our mission,
purpose, and encourage philanthropy. | hope you enjoy learning about the businesses that
have chosen to be apart of KEM, and that your life is enriched by them.

Please do not hesitate to give me a call or email anytime your comments and suggestions.

We Wish you all Prosperity and Abundance,
The Garcia Family

Kids Entertainment Magazine is not liable for advertisers' claims, products or services rendered.
The reader is solely responsible for investigating the credentials, qualifications and licensing of the advertisers
included. Kids Entertainment Magazine reserved the right to accept or reject advertisers. All rights reserved.
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Advertising
If you would like to be included in the next issue of Kids Entertainment Magazine, please contact us at
1-800-530-2858 for an advertising packet. Deadline to advertise for following month issue is by the 5th.

Articles

We welcome article submission but cannot guarantee publication. If you would like to have an article
considered for publication, please email info@kidsentertainmentmagazine.com. Articles are chosen 12
months prior to publication.

Events
If you would like to send us your event info, please email info@kidsentertainmentmagazine.com.
Information must be submitted 2 months prior to event.

Letters
We love to hear from you. Send comments, suggestions, and questions to
info@kidsentertainmentmagazine.com.

Distribution

If you would like to have complimentary copies of Kids Entertainment Magazine available for your
customers and clients or at your event, call us at 1-800-530-2858 and we would be happy to provide
those for you.

Students & Educators *

We want to hear all about your vacations, silly stories, family events, and jokes. Even better , What
about seeing your creativity through artwork, fashion, books and product reviews? Chosen articles or
photos will receive movie tickets or gift cards.

Margie Garcia
Founder & CEO

Juan Garcia, Jr.
Hector Garcia
Angel Garcia
Editors

Po Box 114

Lemon Grove, CA 91946
Phone: 1.800.530.2858
Fax: 1.800.500.2859

www.kidsentertainmentmagazine.com
info@kidsentertainmentmagazine.com
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We want to hear from you !
(Please obtain your parents permission prior to submitting)

Preventing Childhood Obesity

Philanthropy with Kids and Teens

KEM Baby, Kid, Teen model of the Month

Our Military Hometown Heroes

Teacher of the Month

Student of the Month

Volunteer of the Month

Principal of the Month

Athlete of the Month

PTA Member of the Month

Non- Profit Organization Highlight

Ask Margie Column - How to get started in the entertainment business?
School Fundraising ldeas

Kids and Teens Fashion

Product Review

Creative writing with pictures for movie tickets and gift cards
Restaurant Review

Video Game Review

Mission Impossible!
Happy Birthday!

Cute Pet Pictures

Classifieds (Free, advertisements charges apply)
School Wish List
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Dear Public School Educators,
So many of our dedicated individuals have been left unseen or unrecognized. We would like to take a mo-
irz‘ 0 acknowledge them in our monthly publication. Also, we understand the need for school wish list

Got?

1 School Wish ListJ
1 Teacher of the Mohth
q Staff of the MORth
¢ Student of the Month
1 Athlete of the Month
7 PTA member of the Month

. — -




Apopt a Shelter Pet

Shelter locations &

San Diego Region
5480 Gaines Street
San Diego, Ca 92110
619767-2675

Northern Region

. 2481 Palomar Airport Road
Carlsbad, CA 92011
619-767-2675

Southern Region

5821 Sweetwater Road
Bonita, CA 91902
619-767-2675

Hours at all county shelters are:
Tuesday through Saturday 9:30 a.m. to 5:30 p.m.
Closed Sundays, Mondays, and Holidays

hours

Lemon Grove, and National City

Chula Vista Animal Care Facility

Cities of Chula Vista, Imperial Beach, ‘..

130 Beyer Way
Chula Vista, CA 91911
619-691-5123

City of Coronado

Coronado Animal Control Facility

1015 Sixth Avenue
Coronado, CA 92118
6199207297

Cities of El Cajon and La Mesa
El Cajon Animal Shelter

1275 North Marshall Avenue
El Cajon, CA 92020
619441-1580

Cities of Escondido, San Marcos, and

Poway

Escondido Humane Society
3450 East Valley Parkway
Escondido, CA 92027
760-888-2275

Cities of Oceanside and Vista

North County Humane Society and

SPCA

2905 San Luis Rey Road
Oceanside, CA 92054
760-757-4357

Camp Pendleton Animal Shelter
Marine Corp Base

Building 25132

7607258120

Helen Woodward Animal Care Center

6461 El Apajo Road
Rancho Santa Fe, CA 92067
8587564117

O\
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Rancho Coastal Humane Society

389 Requeza
Encinitas, CA 92024
760-753-6413
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Win movie tickets and prizes!

AYou will be successful with chil
ests with the subjects that you are teachinglways try to make each student

feel important.l want them to be successful in school and in lifehas always

been my desire to teach my subject matter the best that | can, but more impor-

tantly, help shape the values of the children so that they will grow up to be re-

sponsible, law abiding adults.look forward to hearing from past students each

year as they go further in their educatidralways count it a joy when they come

back and tell me something that | said or did that motivated them to be the best
thattheycouldbel t i s a privilege -MroEadlegach chil dr e
Meadow Creek Elementary Bedford, Texas

dren i f

‘ Visit your school counselor for oppurtunites to volunteer in your community!

Win movie tickets and prizes!
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Performing)

Performing From The Heart: How Musical Success Inspired Sharl
Mandere To Start A Business Teaching Kids How To Dance, Sing
And Juggle Their Way To SeltEsteem

Teaching Children Lessons That Last a Lifetime

o
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Sharl a Mandere | oves going to work every day. VhMUI
for a life on the stage. After performing at various local and national venues and teaching locally and acrops t

country, Sharla saw there was a need in San Diego for a place where kids could go to not only learn the Qasic tech-
niques of the performing arts, but to delve deeper and learn to perform from the heart. =
Giving Every Kid a Chance to Enter the Spotlight and Build SeHEsteem !

She created Spotlight Ovations Performing Arts, a local studio that offers dance, theatre, music and circug class

and camps in order to help kids shine in the spotlight. She believes every child should have the chance tg shine

even i f ités simply for one summer camp perfor man b
can change a childbés |ife. The Performing Arts |ca e
ability to create charactersand rpld ay natural | y. It is an organic|tr sit
children take center stage, 0 says founder Sharl]a. Al n
buildingselfe st eemd she added.

Theatre Teaches Children to Take Center Stage in Their Lives y
Growing up, Sharla was a very shy child and had A ard
acting classes that her entire world changed. In short, the shy Sharla had morphed into the proud perfornjer. Today,

she recognizes that, failures, rejections and successes have taught her tenacity, perseverance, and the apility to han-
dleeverydaystressk ey strengths as an entrepreneur and clhil dren
formances have set the groundwork for living a healthy lifestyle, taking care of herself, and knowing the lifpits of

her body in order stay injusiree. I

A Commitment to a Safe and Nurturing Environment

Through Spotlight Ovations Performing Arts, Sharla is committed to creating a safe and nurturing environfnent

that allows her students to grow and build upon their natural abilities to create. Known for her bubbly and ibra
personality, AMiss Sharl ad and her staff | ead s|t ts

also a proud mom to a spunky, creative and wildly curious 2 year old.
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] Photo Above (Left): Luckano worked with Amy Van Gilder, a legendary puppeteer from the Jim Herson's Muppels Workshop, 1o
b | produsos th first round of peototype plush for My Friands Love Me. Phato Above (Top Righty: Characier design for My Friends Love
5 :_ Ma's IPhone Soreens. Photo Above (Bottom Right): Characier design for the My Friends Love Me animaion.

LUCIANO MARTINEZ, UMA DESIGN

Luciano was bom in the amall town of Andrews, Texas and later raized on a ranch in the outskine of Carrizo Springs,
Texae. He has sight brothers and 3 sisters, all from the same immigrant parents. Most of his time growing up was occcu-
pied with building the family home and cattle ranching. Luciano used spars tims fo draw comice, waich televizion, and
listan to music. At ags 17, shortly after complating high school, He worked at a McDonalds for six months to gst snough
monay 1o mowve by himaslf to the Chicago suburbs. There, he supportad himeelf and roomed with his best frisnd while he
continued with hiz art sxplorationa.

It waen’t until 2001 that Luciano was abls to attend formal art achool in Califomia. Luciano enlisted in the prestigious ant
school, Art Center College of Design in Pasadena, California. There, he leamed about graphic design and how 1o use his
craativity for future clients.

In the yaar 2005, Lucianc was awarded a BRA in graphic design. Although he graduated with & graphic design dagres,
Lucianc haz mever lost his pasasion for illustration and has consistently designed for clisnts with thiz in mind. His work is
beet known for hiz surreal illustrations and contemporary design assthetics. Luciano now works = a graphic
designanillustrator in hiz ons-man studio in Pasadena. After many yaars of designing for clients such as Red Bull, Mad-
docks, Colgate, Mary Kay Coemetics, and doing design work for various amall design studies, Luciano has bagun to
produce hiz own illustrations for a project callad My Friende Love Me and iz expanding them into amall animations and
marchandizing.

= wwwLumal1.com
= W, myfrianclslovenna com

Please tell them you saw the ad in Kids Entertainment Magazine



Help

HOW IT WORKS

TEACH
GO
EARN

ing teachers educate and engage students with our unique recycling fundraiser

TEACKGREEN

Teachers can access our unlque, free library of
recycling-related lesson plans, activities, worksheets
and much more - avallable on our website!

GGSREEN

Increase student awareness and active participation
In recycling with our free, hands-on cell phone
recycling fundralser. We have a zero-landflll policy!

EARNGREEN

We pay for all cell-phones collected. Over 57 milllon
has been earned by thousands of our participants!
Students are rewarded for thelr contributions with
eco-frlendly prizes.

SAVE THE ENVIRONMENT AND BEGIN FUNDRAISING TODAY!

=2 sChoolsérecycling
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Powsered by GRC Wireless Recycling | 877-445-6455 | www.schools4recycling.com

We have a program customizable for any GOAL!
Our program is also available to non profit organizations.
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PTA FUNDRAISING PROGRAM

Celebrating Academic Achievements

Signature Announcements is 2 family businass dedicated to
helping parants commemorate their children's achivements with
anaw fundraising program, Our products holp genarate hundreds
of thousands of dollars each yaar o support scholarship funds,
student programs, music programs, and athletic programs,
PSRN, VYo provida the following
* High quality products at affordable prices

. { ‘ + Aordors shigpd rcy to b (1 )
; * Porsanalized and scholastic angraved plaques,

pons, frames, photo albums and other gifts
* Studants-In-Noad Program at all participating

high schools
* High School Graduation Guide
0 All marketing matorials and samples

Our program can ba tailored to fit your school’s nesds,

MY Te et

12% revenue back to the PTA
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5% revenue on all class ring orders

»

Q¢ phone: (388) 830-8305 Ext. 151 * Fax: (388) 8308310 * www.SignatureA.com PTA
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